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Pharma Marketing Network 2006 “Pharma Trend” Survey 

The Pharma Marketing Network 2006 Pharma Trend Survey asked respondents 
how likely or unlikely were a number of possible pharmaceutical industry trends 
to unfold in 2006. Respondents could answer highly unlikely, somewhat unlikely, 
somewhat likely, or highly likely. The aggregated results from 84 respondents are 
summarized here. 
For a complete in-depth analysis with comments from Pharma Marketing 
Roundtable participants, see the article “Pharma Trends to Watch in 2006” 
published in the January, 2006 issue of Pharma Marketing News (subscription 
or reprint fee required to access the full text of this article). 

Likelihood of Pharma Trends in 2006
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Increase in Drug Recalls
Drug Price Reductions

Decrease in New Drug Approvals

Decreased Sales Growth
Decreasing Brand Differentiation 

Increase in R&D
Increase in FDA Warning Letters

Decrease in TV DTC Advertising 
Declining Profits 

Dwindling Pipeline

Increased Alignment with Research
Cuts in DTC Ad Spending

Increase in DTC Regulation

Increased Outsourcing
Cuts in S&M Personnel

Increase in Unbranded Advertising
Increased Loss of Patents

Increased Focus on Licensing
Increase in Generic Competition

Increased Sales of Specialty Drugs

Highly Unlikely Somewhat Unlikely Somewhat Likely Highly Likely
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